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Optimización de la gestión en restaurantes pet friendly en Bogotá

ORIGINAL

Management optimization in pet friendly restaurants in Bogotá

Valentina Corredor Robayo1
  

ABSTRACT

Introduction: this research project focuses on presenting a case study of entrepreneurship about a pet-
friendly restaurant in the La Candelaria neighborhood of Bogotá, which will offer food services for pets 
(cats and dogs). Key factors such as location, target market, competition, legal considerations and financial 
implications will be analyzed. The objective pursued is to investigate the background and costs of these 
restaurants from a business administration perspective. Scientific management and total quality theories 
were applied to improve efficiency and profitability. 
Method: it is a quantitative approach that includes a survey directed at pet owners in the center of Bogotá. 
Initial and fixed costs are analyzed, as well as variable costs per dish, and monthly income is estimated 
based on daily sales. The results were graphed for greater representation of the data. A search on the topic 
was carried out in databases such as Scopus and Google Scholar for publications made in the last five years 
(2029-2023), to check the existence of articles on the topic and assume them as references to this study. 
Results: preliminary results indicate a significant demand for pet-friendly restaurants, especially among 
socioeconomic strata 2 and 3. In addition, pet owners show a willingness to pay prices in line with the 
gastronomic offer and demand additional services for their pets. 
Conclusions: investing in a pet-friendly restaurant in the center of Bogotá is presented as a viable and 
profitable opportunity due to the growing demand for gastronomic experiences that include pets. The 
application of scientific management and total quality principles can improve the efficiency and profitability 
of these businesses.
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RESUMEN

Introducción: este proyecto investigativo se enfoca en presentar un estudio de un caso de emprendimiento 
sobre un restaurante pet friendly en el barrio La Candelaria de Bogotá, que ofrecerá servicios de comida 
para mascotas (gatos y perros). Se analizarán factores clave como la ubicación, el mercado objetivo, la 
competencia, las consideraciones legales y las implicaciones financieras. El objetivo que se persigue es 
investigar los antecedentes y costos de estos restaurantes desde una perspectiva de administración de 
empresas. Se aplicaron teorías de administración científica y calidad total para mejorar su eficiencia y 
rentabilidad. 
Método: es un enfoque cuantitativo que incluye una encuesta dirigida a dueños de mascotas en el centro 
de Bogotá. Se analizan los costos iniciales y fijos, así como los costos variables por plato, y se estiman los 
ingresos mensuales basados en las ventas diarias. Los resultados se graficaron para una mayor representación 
de los datos. Se realizó una búsqueda sobre el tema en bases de datos como Scopus y Google Scholar de 
publicaciones realizadas en los últimos cinco años (2029-2023), para comprobar la existencia de artículos 
sobre el tema y asumirlos como referentes a este estudio. 
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Resultados: los resultados preliminares indican una demanda significativa de restaurantes pet friendly, 
especialmente entre los estratos socioeconómicos 2 y 3. Además, los dueños de mascotas muestran disposición 
a pagar precios acordes a la oferta gastronómica y demandan servicios adicionales para sus animales de 
compañía. 
Conclusiones: invertir en un restaurante pet friendly en el centro de Bogotá se presenta como una 
oportunidad viable y rentable debido a la creciente demanda de experiencias gastronómicas que incluyan 
a las mascotas. La aplicación de principios de administración científica y calidad total puede mejorar la 
eficiencia y rentabilidad de estos negocios.

Palabras clave: Caso de Emprendimiento; Gestión; Optimización; Pet Friendly; Restaurante.

INTRODUCTION 
The boom in entrepreneurship in medium-sized cities and towns has gained momentum thanks to the various 

forms of management, promotion, and channels used to tailor products and services to customer demand. The 
development of urban, cultural, and gastronomic tourism, the use of ICT in business management, and the use 
of artificial intelligence to evaluate and position businesses are among the priorities to be addressed.(1,2,3)

The growing interest in pet care and the demand for pet-friendly services has given rise to a new trend in 
the food industry: pet-friendly restaurants, even more so in Colombia, where 67 % of households have at least 
one pet, translating into 4,4 million families. In this context, there is a need to research and understand the 
background and costs associated with this type of establishment.

It has been observed that the city of Bogotá, and in particular the La Candelaria neighborhood, offers a 
promising market for pet-friendly restaurants due to its population density and the growing trend among pet 
owners to consider their animals as part of the family.

Currently, pet-friendly restaurants have experienced a significant increase in popularity in Bogotá, Colombia, 
and in many other cities worldwide. These establishments offer a welcoming environment for diners and their 
canine companions, which has contributed to creating a unique and attractive dining experience for many 
people who want to enjoy the company of their pets while eating out. However, despite their growth in 
demand, the efficient management of these restaurants presents particular challenges that require careful and 
strategic attention.(4,5,6,7,8,9)

This article focuses on analyzing and improving the management objectives of pet-friendly restaurants in 
Bogotá from a business administration perspective. Crucial aspects of process optimization and cost reduction 
are addressed in this context. The principles of scientific management and total quality were applied. The main 
objective of the research is to provide the owners and managers of these establishments with the necessary tools 
to improve their operational efficiency and profitability while adapting to a constantly evolving environment 
where the trend of pet ownership is becoming increasingly marked.

It is necessary to consider studies from a theoretical point of view and practical experiences that contribute 
to substantiating the proposal made. Among the aspects to be assessed are local entrepreneurship, family 
businesses, links with the local community and visitors, sustainable development objectives, public and private 
policies, and the development of the Internet.(10,11,12)

METHOD
The article used a quantitative approach, which allowed, through data collection, the verification of 

hypotheses with the help of numerical measurements and statistical analysis to establish patterns of behavior 
and testing theories. This reflected the need to measure and estimate the magnitude of research phenomena 
or problems, thus addressing the frequency and magnitude of such events. The researcher formulated a 
specific research problem about the phenomenon, which, although evolving, focused her research questions on 
particular aspects. After posing the problem, the researcher reviewed the existing literature and constructed 
the theoretical framework for her study, deriving hypotheses that were tested through the design and execution 
of the research.

The scope of this study is descriptive, with the specific objective of defining the properties, characteristics, 
and profiles of individuals, groups, communities, processes, or objects under analysis. In other words, its 
primary purpose was to measure or collect information, either individually or jointly, on the concepts or 
variables in question without aiming to identify the nature of their interrelationships. These studies focus on 
the detailed specification of the phenomena analyzed without delving into explaining the connections between 
them.
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Target Population
This study focused on people who owned pets and lived in or visited the central area of Bogotá, specifically 

the La Candelaria neighborhood, to find restaurants that allowed pets. Despite being one of the smallest 
neighborhoods in Bogotá, La Candelaria attracted approximately one million visitors per day, according to data 
from the Bogotá City Council in 2022. Therefore, this study covered residents and visitors, considering a total 
of approximately 10 000 people, on average, with and without pets, but interested in accessing restaurants 
that allow pets.

Sample
A stratified random sampling method was used to determine the sample size with a confidence level of 95 % 

and a margin of error of 5 %. The resulting sample consisted of 384 individuals.

Sample Size Calculation
The sample size was calculated using the stratified random sampling formula:

𝑛 = 𝑒2(𝑍2 ∗ 𝑝 ∗ 𝑞)

Where:
•	 n is the sample size.
•	 z is the value of the standard normal distribution corresponding to the confidence level (in this 

case, z = 1,96).
•	 p is the estimated proportion of the target population with pets interested in visiting the restaurant 

(in this case, estimated at 50 %).
•	 q is the complementary proportion to p (in this case, q= 1 − p= 50).
•	 e is the error rate (in this case, e=5).

Substituting the values in the formula, we obtain: 

𝑛 = 0,052(1,962 ∗ 0,5 ∗ 0,5) = 384

Therefore, a sample of 384 individuals was required to ensure the representativeness of the target population 
in the study.

Type of Sampling
Stratified random probability sampling was used, selecting participants who had pets and those who did not 

but who could use the restaurant’s service to complete the survey.

Questionnaires
A questionnaire divided into two sections was used. The first section focused on food preferences and the 

restaurant experience, while the second section addressed specific questions about the pet-friendly service 
and attention to pets.

Information collection instrument
Through a quantitative and descriptive survey, the study seeks to understand customers’ perceptions of a 

pet-friendly restaurant in downtown Bogotá. A stratified random probability sampling of 384 individuals was 
applied. The results will improve service quality and adapt the restaurant’s offerings to the needs of customers 
and their pets.

RESULTS AND DISCUSSION
After conducting surveys, we observed a high potential for acceptance of the “Pet-friendly” restaurant 

among people from socioeconomic strata 2 and 3. These customers were willing to pay 45 000 to 55 000 pesos 
to enjoy a dining experience for themselves and their pets, which aligns with the restaurant’s pricing structure. 
These findings indicate that the proposed prices are attractive to the target audience and could have a positive 
impact on sales.

Analysis of survey information
The survey results show that 52,9 % of participants are women and 47,1 % are men. Thus, the sample studied 

shows that more women have pets.
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Figure 1. Gender of respondents

Figure 2. Age range of respondents

The figure also shows that the age group most represented in the survey is 20-30 years old, with 35,3 %, 
followed by the 30-40 age group with 29,4 %. It can therefore be concluded that the majority of respondents 
are in the stages of youth-adulthood development.

Figure 3. Stratification of respondents

The socioeconomic status of people is an essential indicator for the business plan, as we must take into 
account their income, where they live, and how much they would be willing to pay for the service offered. It is 
taken into account that, for the most part, the people who responded to the survey are in socioeconomic strata 
3–4, with 58,8 %, and the remaining 41,2 % are in strata 1–2.

Figure 4. Activities carried out by respondents

In addition, it is necessary to know whether the people surveyed have a source of income and what that 
source is. The surveys found that 76,5 % of respondents have a job, compared to 29,4 % who are students and 
5,9 % who are homemakers.
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Figure 5. Respondents who would pay for the service

Figure 5 shows that 82,4 % of those surveyed would pay for the service offered to them, which includes food 
for themselves and their pets, as well as the pet spa.

Figure 6. Frequency of respondents going to restaurants of this type

The majority of respondents (82,4 %) do not regularly go to restaurants offering the same services as those 
offered in our proposal.

Figure 7. Reasons why respondents do not go to restaurants of this type

Respondents report why they do not go to pet-friendly restaurants. Most responses (35,3 %) indicate that 
they were unaware of restaurants of this type. It can be inferred that they did not attend due to a lack of 
knowledge about these types of services.

Figure 8. Prices respondents would be willing to pay

When asked how much they would be willing to pay, people said they would pay between 56 000 and 67 000 
Colombian pesos to eat with their pet rather than at a restaurant specializing in pet care and food.
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Figure 9. Means of information dissemination by the restaurant

Almost all respondents said they would like to learn about these services through social media or television 
advertising. Therefore, these channels are a priority for managing and marketing businesses of this type.

Figure 10. Social networks where people expect to find information about restaurants

The two social media platforms where respondents prefer to see restaurant advertising are Facebook (52,9 
%) and Instagram (41,2 %).

Figure 11. Online reservations

When asked about their preference for booking online or not, 94,1 % of respondents said they prefer to do so.

Figure 12. Expected opening hours

Regarding time options, people prefer to go at midday for “lunch,” and the second most popular option is 
in the evening for “dinner.”
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Figure 13. Projected frequency of visits to the restaurant

66,7 % said they would like to visit this restaurant once a month (n=1). The figure above also shows that more 
than 30 % are willing to see it twice or more.

Initial expenses
Deposit and/or security deposit for the premises: $4 000 000
Decoration and refurbishment costs: $10 000 000
Registration and legal permits: $2 000 000
Purchase of initial inventory: $36 000 000

Monthly Fixed Expenses
Premises rent: $3 500 000.
Employee salaries and benefits: $15 000 000.
Liability insurance and other necessary insurance: $1 500 000.
Advertising and promotion: $2 000 000.
Utilities: $2 500 000.
Internet and telephone services: $500 000.
Premises and equipment maintenance and repairs: $1 000 000.
Other operating expenses: $2 500 000.
Local taxes and contributions: $2 500 000.

Estimated monthly income
Dish 1: COP 45 000 (profit margin of 44,4 %).
Dish 2: COP 55 000 (profit margin of 36,4 %).
Dish 3: COP 65 000 (profit margin of 34,5 %).

Monthly income (based on daily sales of 60 dishes)
Revenue for dish 1: $45 000 x 60 x 30 = $81 000 000.
Revenue for dish 2: $55 000 x 60 x 30 = $99 000 000.
Revenue from dish 3: $65 000 x 60 x 30 = $117 000 000.
Average monthly revenue: $297 000 000 / 3 = $99 000 000.

Monthly variable cost
Average monthly variable cost: $60 000 000.
Total fixed expenses per month: $35 000 000.

Discount rate
A discount rate of 19,25 % was used to calculate the present value of the future cash flows of the “Pet 

Friendly” restaurant in Bogotá for 7 years and the risk factors mentioned.

Useful Life of Assets
Furniture: 5 to 10 years.
Kitchen equipment: variable depending on type, with a maximum of 10 years.
Decoration: 5 to 10 years.

Cash Flows
Cash flows were calculated using income, variable, and fixed expenses to estimate the restaurant’s annual 

profit.
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Calculation Software
QuickBooks software was used to perform the financial calculations, resulting in an IRR of 25,5 % and a 

payback period of 3 years and 8 months. This data is essential for the restaurant’s strategic planning, indicating 
the possibility of achieving sustainable profitability in a market with unmet demand for pet-friendly dining 
options.

Marketing Plan
An effective marketing plan is required to promote the “Pet-friendly” restaurant to its target audience to 

achieve sales goals. This includes creating profiles on social media such as Instagram, Facebook, and Twitter to 
highlight the unique dining experience offered by the restaurant. In addition, the generation of quality content, 
collaborations with influencers, and the organization of events are also being considered.

This study and financial planning provide a solid foundation for the success of the “Pet Friendly” restaurant 
in Bogotá, offering a unique experience for both customers and their pets. A market analysis was conducted, 
which yielded the following information:

A survey of 384 people was conducted to analyze the local population of the location chosen for the 
implementation of this project. The results of the study are presented below.

Competitor Analysis
In the competitive world of pet-friendly restaurants, it is essential to recognize that many locations claim to 

be pet-friendly. However, upon closer inspection, it can be seen that most of them lack crucial elements that 
honor this label. They often do not offer a dedicated space at tables for pets, lack water bowls, and sometimes 
confine animals to enclosed, poorly ventilated spaces, which can cause stress for pets.

While several restaurants in Bogotá compete in this market, few offer pet food service, representing an 
opportunity in this niche. Some direct competitors worth mentioning include:

•	 Capital Bakery: this bakery stands out for offering a carrot cake specially designed for cats and 
dogs, demonstrating a genuine concern for the health and well-being of pets.

•	 Errante: focusing on being truly pet-friendly, this gastropub stands out for providing comfortable 
spaces for human visitors and their pets. Here, owners can enjoy food alongside furry friends on sofas 
specially designed for this purpose.

•	 Bon Market: located inside the Hilton hotel, Bon Market allows pets to join their owners, either 
at the tables or in designated areas. This provides comfort for both owners and their furry companions.

Location
Our restaurant will seek strategic locations in the La Candelaria neighborhood that offer a safe and 

comfortable environment for pets and their owners. We will also thoroughly evaluate local regulations to 
ensure compliance with all legal requirements and an optimal environment for all visitors, both human and 
canine.

Services Offered
The value proposition will include a food service for human visitors and, uniquely, an additional food service 

for pets. We are committed to offering healthy and safe menu options specifically designed for animals, aware 
that proper nutrition is essential for their well-being.

We certify that the spaces are safe for animals, their owners, and other diners. Tables will be arranged to 
provide privacy and comfort for those who may feel more stressed in the company of other pets, indoors or 
outdoors. The restaurant will be where pets and their owners can enjoy a safe, comfortable, and enjoyable 
dining experience. Below is the likely menu to be offered at the restaurant:

The combination of management theory and total quality has been essential to the success of the pet-
friendly restaurant. It allows for identifying and analyzing contingencies, risks, and factors that influenced its 
operation and strategic decision-making.(13,14,15,16,17,18)

Scientific management theory, also known as Taylorism, is a management approach that focuses on efficiency 
and productivity by applying scientific principles and management techniques. Its application in various business 
contexts, including restaurants, can significantly impact a business’s performance and profitability.

In the context of a pet-friendly restaurant, scientific management theory can be applied through a series of 
well-established principles and techniques. Time and motion analysis, for example, emphasizes the importance 
of analyzing times and movements to identify ways to improve efficiency. Analysis of food preparation processes 
can identify opportunities to reduce preparation time or enhance product quality. Tools like direct observation, 
filming processes, and conducting time and motion studies can do this.(19,20,21,22,23)
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Figure 14. Projected menu for the restaurant

In addition, specialization and division of labor can improve efficiency in a pet-friendly restaurant. By 
assigning specific tasks to each team member, each person can focus on performing a particular task efficiently, 
improving the quality and speed of service. Operating manuals and training in work processes can be valuable 
tools in implementing this principle.

Another critical aspect of applying scientific management theory is establishing clear and measurable 
standards. Setting standards for product quality, preparation time, customer service, and other areas can 
improve efficiency and productivity. These standards can be monitored and evaluated regularly to identify 
opportunities for improvement.(24,25,26,27,28,29,30,31,32)

Applying scientific management theory in a pet-friendly restaurant can be a valuable tool for improving 
business efficiency and profitability. Principles and techniques such as time and motion analysis, specialization 
and division of labor, and the establishment of clear and measurable standards can be effective in achieving a 
more efficient and profitable operation.

Management theory provided tools for planning, organizing, directing, and controlling resources, which 
enabled efficient management.(33,34,35,36,37) Implementing a robust total quality control system promoted 
continuous improvement in service delivery, ensuring customer satisfaction and greater profitability.(38,39,40,41)

Total contingency theory in a pet-friendly restaurant to improve performance and achieve greater efficiency. 
According to this theory, organizational effectiveness depends on several factors, including the organizational 
structure, the technology used, and the environment in which the organization operates.(42,43,44,45,46)

To apply this theory in a pet-friendly restaurant, the following steps can be considered:
•	 Identify relevant contingent factors: the restaurant must identify factors that may affect its 

performance, such as location, food quality, and customer service.
•	 Determine the best way to structure the organization: the restaurant should consider the best way 

to structure its organization to adapt to the identified contingent factors. For example, if the restaurant 
is located in a tourist area, it may be necessary to have more employees during the high season to meet 
demand.

•	 Select the right technology: this is important to support your processes. For example, an online 
reservation system may be necessary to facilitate reservation management and reduce order-taking errors.

•	 Adapt the strategy to the environment: the restaurant must adapt its strategy to the environment 
in which it operates. For example, if there is a lot of competition in the area, it may be necessary to offer 
promotions and discounts to attract customers.
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Contingency theory, meanwhile, was crucial in adapting to unforeseen situations and changes in the 
environment. Identifying risks and developing contingency plans mitigated the adverse effects on the business 
and protected the investment.

Thanks to applying these theories, a positive IRR and an efficient recovery of the initial investment were 
achieved, underscoring the importance of strategic vision and proper business management.(48,48,49,50,51,52,53) This 
experience positions the pet-friendly restaurant to maintain its competitiveness and long-term success. In 
addition, when analyzing the research results, three key trends emerged:

•	 Focus on Customer Experience: successful pet-friendly restaurants prioritize the satisfaction 
of their customers and their pets. Attention to detail and a welcoming environment are essential to 
attracting and retaining customers.

•	 Operational Efficiency: applying scientific management principles, such as cost management and 
process optimization, is essential to maintaining healthy margins and ensuring business sustainability.

•	 Total Quality: implementing total quality practices, such as staff training and monitoring hygiene 
and safety standards, contributes to pet-friendly restaurants’ reputation and lasting success.

CONCLUSIONS 
The company that will establish itself in downtown Bogotá as a pet-friendly restaurant has the opportunity 

to capitalize on growing market demand and offer services that meet the needs of pet owners. The strategic 
location is essential to attract a broad audience and generate higher profits. In addition, the quality and price 
of the products must be considered to maintain a good reputation and retain customers.

This project focuses on raising customer awareness. It aims to associate the restaurant with the idea of 
family and togetherness. It is an excellent alternative for families in Bogotá who want to share a space with 
their pets, as people are looking for ways to offer them comfort and a positive experience.

This research has identified a growing demand, highlighted the importance of local conditions and 
regulations, emphasized the need for pet-friendly design and amenities, and highlighted the importance of 
a high-quality menu and food for pets. In addition, the relevance of staff training, effective communication, 
customer feedback, and consideration of animal welfare and hygiene has been emphasized. Opening a pet-
friendly restaurant is an opportunity, but it requires careful planning and continuous adaptation to meet pet 
owners and furry friends’ changing needs.

BIBLIOGRAPHIC REFERENCES
1. Debortoli DO, Brignole NB. Inteligencia empresarial para estimular el giro comercial en el microcentro de 

una ciudad de tamaño intermedio. Región Científica. 2024;3(1):2024195. https://rc.cienciasas.org/index.php/
rc/article/view/195  

2. Williams HA, Bauman MJ, Yuan J, Williams RL. How the gastro-communitas spirit of craft breweries 
can anchor and shape broader gastro-tourism destination development: 12 factors for brewery-driven gastro-
development. En: Capitello R, Maehle N, editores. Case Studies in the Beer Sector. Woodhead Publishing; 
2021:201-21. (Woodhead Publishing Series in Consumer Sci & Strat Market). https://doi.org/10.1016/B978-0-
12-817734-1.00013-6   

3. Arévalo S, Castillo V, Gómez CA. Evaluación de la sostenibilidad en emprendimientos económicos en 
comunidades indígenas: zona de influencia del Parque Nacional Natural Alto Fragua Indi Wasi. Revista Gestión y 
Desarrollo Libre. 2024;9(18). https://doi.org/10.18041/2539-3669/gestionlibre.18.2024.11781  

4. Álvarez-Contreras DE, Araque-Geney EA. Caracterización de los emprendimientos femeninos. Variables 
esenciales para su fomento y desarrollo en la ciudad de Sincelejo - Sucre. Región Científica. 2024;3(2):2024310. 
https://rc.cienciasas.org/index.php/rc/article/view/310   

5. Winter C. A review of research into animal ethics in tourism: Launching the annals of tourism research 
curated collection on animal ethics in tourism. Annals of Tourism Research. 2020;84:102989. https://doi.
org/10.1016/j.annals.2020.102989  

6. Sun D, Mack DP. Allergies don’t take a vacation. Annals of Allergy, Asthma & Immunology. 2023;130(4):419-
21. https://doi.org/10.1016/j.anai.2022.09.009  

7. Grande K. An exploratory analysis of the camping industry as a provider of attractive resources. The 
case of outdoor hospitality parks (OHPs) in unattractive regions. Journal of Outdoor Recreation and Tourism. 
2021;33:100365. https://doi.org/10.1016/j.jort.2021.100365  

 Management (Montevideo). 2025; 3:104  10 

ISSN: 3046-4048

https://doi.org/10.62486/agma2025104
https://rc.cienciasas.org/index.php/rc/article/view/195
https://rc.cienciasas.org/index.php/rc/article/view/195
https://doi.org/10.1016/B978-0-12-817734-1.00013-6
https://doi.org/10.1016/B978-0-12-817734-1.00013-6
https://doi.org/10.18041/2539-3669/gestionlibre.18.2024.11781
https://rc.cienciasas.org/index.php/rc/article/view/310
https://doi.org/10.1016/j.annals.2020.102989
https://doi.org/10.1016/j.annals.2020.102989
https://doi.org/10.1016/j.anai.2022.09.009
https://doi.org/10.1016/j.jort.2021.100365


8. Castillo-Villar FR, Villasante-Arellano AJ. Applying the multisensory sculpture technique to explore the role 
of brand usage on multisensory brand experiences. Journal of Retailing and Consumer Services. 2020;57:102185. 
https://doi.org/10.1016/j.jretconser.2020.102185  

9. Grande K, Botti L, Camprubi R. Assessing the camping competitiveness using a clustering approach. 
Journal of Outdoor Recreation and Tourism. 2023;42:100618. https://doi.org/10.1016/j.jort.2023.100618  

10. Sánchez V, Gómez CA. Ecological urbanism and sustainable cities, reflections on the design and planning 
of cities in order to improve the quality of urban life. Educational Administration: Theory and Practice. 
2024;30(7):649-659. https://doi.org/10.53555/kuey.v30i7.6776  

11. Muñoz Bonilla HA, Menassa Garrido IS, Rojas Coronado L, Espinosa Rodríguez MA. La innovación en el 
sector servicios y su relación compleja con la supervivencia empresarial. Región Científica. 2024;3(1):2024214. 
https://rc.cienciasas.org/index.php/rc/article/view/214  

12. Gómez CA, Pérez AJ, Sánchez V. Análisis de la producción científica entorno a ODS 11: Ciudades y 
Comunidades Sostenibles. Mundo FESC. 2024;14(28):69-86. https://doi.org/10.61799/2216-0388.158  

13. Tang J, Ying T, Ye S. Chinese pet owners traveling with pets: Motivation-based segmentation. Journal of 
Hospitality and Tourism Management. 2022;50:31-43. https://doi.org/10.1016/j.jhtm.2021.12.006  

14. McMichael MA, Smith-Blackmore M. Current Rules and Regulations for Dogs Working in Assistance, Service, 
and Support Roles. Veterinary Clinics of North America: Small Animal Practice. 2021;51(4):821-37. https://doi.
org/10.1016/j.cvsm.2021.04.003  

15. Lagiewski R, Perotti V. Customer experiences and situational vulnerability: An exploration of hotel 
services during a disaster. International Journal of Hospitality Management. 2023;108:103360. https://doi.
org/10.1016/j.ijhm.2022.103360  

16. Ricardo Jiménez LS. Dimensiones de emprendimiento: Relación educativa. El caso del programa cumbre. 
Región Científica. 2024;1(1):202210. https://rc.cienciasas.org/index.php/rc/article/view/10  

17. Yang J, Zeng Y, Liu X, Li Z. Nudging interactive cocreation behaviors in live-streaming travel commerce: 
The visualization of real-time danmaku. Journal of Hospitality and Tourism Management. 2022;52:184-97. 
https://doi.org/10.1016/j.jhtm.2022.06.015  

18. Zhang L, Wei W, Rathjens B, Zheng Y. Pet influencers on social media: The joint effect of message appeal 
and narrator. International Journal of Hospitality Management. 2023;110:103453. https://doi.org/10.1016/j.
ijhm.2023.103453  

19. Kumar S, Underwood SH, Masters JL, Manley NA, Konstantzos I, Lau J, et al. Ten questions concerning 
smart and healthy built environments for older adults. Building and Environment. 2023;244:110720. https://
doi.org/10.1016/j.buildenv.2023.110720  

20. Raudales-Garcia EV, Acosta-Tzin JV, Aguilar-Hernández PA. Economía circular: una revisión bibliométrica 
y sistemática. Región Científica. 2024;3(1):2024192. https://doi.org/10.58763/rc2024192  

21. Saló A, Teixidor A, Fluvià M, Garriga A. The effect of different characteristics on campsite pricing: 
Seasonality, dimension and location effects in a mature destination. Journal of Outdoor Recreation and Tourism. 
2020;29:100263. https://doi.org/10.1016/j.jort.2019.100263  

22. Arias-Molinares D, García-Palomares JC. The Ws of MaaS: Understanding mobility as a service 
fromaliterature review. IATSS Research. 2020;44(3):253-63. https://doi.org/10.1016/j.iatssr.2020.02.001  

23. Reese LA. 8 - There are Many Ways to be the Best: Profiles of the Most Successful Shelters. En: Reese 
LA, editor. Strategies for Successful Animal Sheltes. Academic Press. 2019:201-24. https://doi.org/10.1016/
B978-0-12-816058-9.00008-4  

 11    Corredor Robayo V

https://doi.org/10.62486/agma2025104 ISSN: 3046-4048

https://doi.org/10.1016/j.jretconser.2020.102185
https://doi.org/10.1016/j.jort.2023.100618
https://doi.org/10.53555/kuey.v30i7.6776
https://rc.cienciasas.org/index.php/rc/article/view/214
https://doi.org/10.61799/2216-0388.158
https://doi.org/10.1016/j.jhtm.2021.12.006
https://doi.org/10.1016/j.cvsm.2021.04.003
https://doi.org/10.1016/j.cvsm.2021.04.003
https://doi.org/10.1016/j.ijhm.2022.103360
https://doi.org/10.1016/j.ijhm.2022.103360
https://rc.cienciasas.org/index.php/rc/article/view/10
https://doi.org/10.1016/j.jhtm.2022.06.015
https://doi.org/10.1016/j.ijhm.2023.103453
https://doi.org/10.1016/j.ijhm.2023.103453
https://doi.org/10.1016/j.buildenv.2023.110720
https://doi.org/10.1016/j.buildenv.2023.110720
https://doi.org/10.58763/rc2024192
https://doi.org/10.1016/j.jort.2019.100263
https://doi.org/10.1016/j.iatssr.2020.02.001
https://doi.org/10.1016/B978-0-12-816058-9.00008-4
https://doi.org/10.1016/B978-0-12-816058-9.00008-4
https://doi.org/10.62486/agma2025104


https://doi.org/10.62486/agma2025104

24. Gómez CA, Sánchez V, Pérez AJ. El turismo como dinamizador del desarrollo económico: una revisión 
mixta de la producción científica. Dictamen Libre. 2024;(35):73-97. https://revistas.unilibre.edu.co/index.
php/dictamenlibre/article/view/12114  

25. Winter C. A review of research into animal ethics in tourism: Launching the annals of tourism research 
curated collection on animal ethics in tourism. Annals of Tourism Research. 2020;84:102989. https://doi.
org/10.1016/j.annals.2020.102989  

26. Wen J, Hu F, Aston J. Canine cognitive dysfunction syndrome and pet tourism. Annals of Tourism Research 
Empirical Insights. 2023;4(2):100109. https://doi.org/10.1016/j.annale.2023.100109  

27. Bartra-Rategui R, Pinedo Tuanama LP, Navarro-Cabrera JR. Incorporación de las TIC en la promoción de 
destinos turísticos: una revisión sistemática. Región Científica. 2024;3(2):2024281. https://doi.org/10.58763/
rc2024281  

28. Renne JL, Wolshon B, Pande A, Murray-Tuite P, Kim K. Chapter 3 - Multimodal transportation systems. 
En: Renne JL, Wolshon B, Pande A, Murray-Tuite P, Kim K, editores. Creating Resilient Transportation Systems. 
2022:23-51. https://doi.org/10.1016/B978-0-12-816820-2.00008-6  

29. Green D. Chapter 8 - Evacuation and Transportation. En: Green D, editor. Animals in Disasters. 
Butterworth-Heinemann. 2019:55-72. https://doi.org/10.1016/B978-0-12-813924-0.00008-6   

30. Nelson J. Chapter 12 - Canine-assisted therapy for posttraumatic stress disorder in war veterans: 
perspective of an animal training organization. En: Altschuler E, editor. Animal Assisted Therapy Use Application 
by Condition. Academic Press. 2023:173-90. https://doi.org/10.1016/B978-0-323-98815-5.00014-8  

31. Barker SB, Barker RT. Chapter 21 - Animal-Assisted Interventions in Hospitals. En: Fine AH, editor. 
Handbook on Animal-Assisted Therapy (Fifth Edition). Fifth Edition. Academic Press. 2019:329-42. https://doi.
org/10.1016/B978-0-12-815395-6.00021-3  

32. Crossman MK. Chapter 22 - Animal-Assisted Activities in Colleges and Universities: An Efficient Model for 
Reducing Student Stress. En: Fine AH, editor. Handbook on Animal-Assisted Therapy (Fifth Edition), Academic 
Press. 2019:343-359. https://doi.org/10.1016/B978-0-12-815395-6.00022-5  

33. Tang J, Ying T, Ye S. Chinese pet owners traveling with pets: Motivation-based segmentation. Journal of 
Hospitality and Tourism Management. 2022;50:31-43. https://doi.org/10.1016/j.jhtm.2021.12.006  

34. Edwards PT, Smith BP, McArthur ML, Hazel SJ. Fearful Fido: Investigating dog experience in the 
veterinary context in an effort to reduce distress. Applied Animal Behaviour Science. 2019;213:14-25. https://
doi.org/10.1016/j.applanim.2019.02.009  

35. Dashper K. Holidays with my horse: Human-horse relationships and multispecies tourism experiences. 
Tourism Management Perspectives. 2020;34:100678. https://doi.org/10.1016/j.tmp.2020.100678  

36. Leyva Ricardo SE, Pancorbo Sandoval JA. Implementación de la economía circular en la gestión de la 
cadena de suministro: un análisis bibliométrico. Región Científica. 2024;3(2):2024315. https://rc.cienciasas.
org/index.php/rc/article/view/315  

37. Wusinich C, Bond L, Nathanson A, Padgett DK. “If you’re gonna help me, help me”: Barriers to 
housing among unsheltered homeless adults. Evaluation and Program Planning. 2019;76:101673. https://doi.
org/10.1016/j.evalprogplan.2019.101673  

38. Campbell AM. Improving prevention of family violence during (and after) disaster: Lessons learned from 
the Covid-19 pandemic. Forensic Science International: Reports. 2021;3:100179. https://doi.org/10.1016/j.
fsir.2021.100179  

39. Núñez EG, Espinosa JF. Liderazgo ético y comportamiento de los empleados. Análisis cienciométrico en 
la producción científica. Región Científica. 2024;3(2). https://doi.org/10.58763/rc2024295    

 Management (Montevideo). 2025; 3:104  12 

ISSN: 3046-4048

https://doi.org/10.62486/agma2025104
https://revistas.unilibre.edu.co/index.php/dictamenlibre/article/view/12114
https://revistas.unilibre.edu.co/index.php/dictamenlibre/article/view/12114
https://doi.org/10.1016/j.annals.2020.102989
https://doi.org/10.1016/j.annals.2020.102989
https://doi.org/10.1016/j.annale.2023.100109
https://doi.org/10.58763/rc2024281
https://doi.org/10.58763/rc2024281
https://doi.org/10.1016/B978-0-12-816820-2.00008-6
https://doi.org/10.1016/B978-0-12-813924-0.00008-6
https://doi.org/10.1016/B978-0-323-98815-5.00014-8
https://doi.org/10.1016/B978-0-12-815395-6.00021-3
https://doi.org/10.1016/B978-0-12-815395-6.00021-3
https://doi.org/10.1016/B978-0-12-815395-6.00022-5
https://doi.org/10.1016/j.jhtm.2021.12.006
https://doi.org/10.1016/j.applanim.2019.02.009
https://doi.org/10.1016/j.applanim.2019.02.009
https://doi.org/10.1016/j.tmp.2020.100678
https://rc.cienciasas.org/index.php/rc/article/view/315
https://rc.cienciasas.org/index.php/rc/article/view/315
https://doi.org/10.1016/j.evalprogplan.2019.101673
https://doi.org/10.1016/j.evalprogplan.2019.101673
https://doi.org/10.1016/j.fsir.2021.100179
https://doi.org/10.1016/j.fsir.2021.100179
https://doi.org/10.58763/rc2024295


40. Applebaum JW, MacLean EL, McDonald SE. Love, fear, and the human-animal bond: On adversity 
and multispecies relationships. Comprehensive Psychoneuroendocrinology. 2021;7:100071. https://doi.
org/10.1016/j.cpnec.2021.100071   

41. Araujo MP, Carnovale S. Distribution of Dengue Serotypes in Argentina in the Last 2 Years. Multidisciplinar 
(Montevideo) 2025;3:57–57. https://doi.org/10.62486/agmu202557.

42. Guatemala A, Martínez G. Capacidades tecnológicas en empresas sociales emergentes: una ruta de 
impacto social. Región Científica. 2023;2(2):2023111. https://doi.org/10.58763/rc2023111

43. Landívar RC, Moreano ALC, Valle VMRD, Chávez-Arizala JF. Risk factors for high blood pressure in older 
adults of the Provincial Directorate of the MIES of Santo Domingo de los Tsáchilas. Multidisciplinar (Montevideo) 
2025;3:62–62. https://doi.org/10.62486/agmu202562.

44. Hunter C, Verreynne ML, Pachana N, Harpur P. The impact of disability-assistance animals on the 
psychological health of workplaces: A systematic review. Human Resource Management Review. 2019;29(3):400-
17. https://doi.org/10.1016/j.hrmr.2018.07.007  

45. Dei T. Financial sources of support for economic development of territorial communities. Gentrification 
2025;3:98–98. https://doi.org/10.62486/gen202598.

46. Kent JL, Mulley C. Travel with dogs: The need to accommodate “messy trips” in healthy and sustainable 
transport transitions. Journal of Transport & Health. 2023;28:101559. https://doi.org/10.1016/j.jth.2022.101559  

47. Yatsun O. Smart city concept: Integrating technology into municipal governance. Gentrification 
2025;3:85–85. https://doi.org/10.62486/gen202585.

48. Baldoceda DWP, Teragni E. Evidence of the usefulness of clinical simulation in building the professional 
competencies of medical students. Gamification and Augmented Reality 2025;3:103–103. https://doi.
org/10.56294/gr2025103.

49. Kumar S, Underwood SH, Masters JL, Manley NA, Konstantzos I, Lau J, et al. Ten questions concerning 
smart and healthy built environments for older adults. Building and Environment. 2023;244:110720. https://
doi.org/10.1016/j.buildenv.2023.110720  

50. Zhang L, Wei W, Rathjens B, Zheng Y. Pet influencers on social media: The joint effect of message appeal 
and narrator. International Journal of Hospitality Management. 2023;110:103453. https://doi.org/10.1016/j.
ijhm.2023.103453  

51. Junça-Silva A. The Telework Pet Scale: Development and psychometric properties. Journal of Veterinary 
Behavior. 2023;63:55-63. https://doi.org/10.1016/j.jveb.2023.05.004  

52. Sánchez V, Gómez CA, Pérez AJ. La Economía Azul en el contexto de los objetivos del desarrollo sostenible: 
una revisión mixta e integrada de la literatura en la base de datos Scopus. AiBi Revista de Investigación, 
Administración e Ingeniería. 2024;12(2):206-21. https://revistas.udes.edu.co/aibi/article/view/4028  

53. Ying T, Tang J, Wen J, Ye S, Zhou Y, Li F. Traveling with pets: Constraints, negotiation, and learned 
helplessness. Tourism Management. 2021;82:104183. https://doi.org/10.1016/j.tourman.2020.104183 

FINANCING
None.

CONFLICT OF INTEREST
The author declares that there is no conflict of interest.

AUTHORSHIP CONTRIBUTION
Conceptualization: Valentina Corredor Robayo.
Data curation: Valentina Corredor Robayo.
Formal analysis: Valentina Corredor Robayo.

 13    Corredor Robayo V

https://doi.org/10.62486/agma2025104 ISSN: 3046-4048

https://doi.org/10.1016/j.cpnec.2021.100071
https://doi.org/10.1016/j.cpnec.2021.100071
https://doi.org/10.58763/rc2023111
https://doi.org/10.1016/j.hrmr.2018.07.007
https://doi.org/10.1016/j.jth.2022.101559
https://doi.org/10.1016/j.buildenv.2023.110720
https://doi.org/10.1016/j.buildenv.2023.110720
https://doi.org/10.1016/j.ijhm.2023.103453
https://doi.org/10.1016/j.ijhm.2023.103453
https://doi.org/10.1016/j.jveb.2023.05.004
https://revistas.udes.edu.co/aibi/article/view/4028
https://doi.org/10.1016/j.tourman.2020.104183
https://doi.org/10.62486/agma2025104


https://doi.org/10.62486/agma2025104

Research: Valentina Corredor Robayo.
Methodology: Valentina Corredor Robayo.
Project management: Valentina Corredor Robayo.
Resources: Valentina Corredor Robayo.
Software: Valentina Corredor Robayo.
Supervision: Valentina Corredor Robayo.
Validation: Valentina Corredor Robayo.
Visualization: Valentina Corredor Robayo.
Writing – original draft: Valentina Corredor Robayo.
Writing – revision and editing: Valentina Corredor Robayo.

 Management (Montevideo). 2025; 3:104  14 

ISSN: 3046-4048

https://doi.org/10.62486/agma2025104

